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	Corporate social responsibility is considered the sole responsibility of companies or businesses to hold themselves to a certain standard of morality. Apple’s manufacturing and product assembly motivated Apple to work with international suppliers. This decision was expected to come with challenges of different social, legal, economic, political, and cultural environments. Apple’s complex international supply chain got Apple in the corporate social responsibility hot spot. The company was questioned for labor rights violations that happened in Foxconn and Pegatron plants in Mainland China (Lee, 2016).
	 Apple companies in the U.S and China experienced institutional differences. How Apple is managed in China is relatively different from how one in the U.S is. Apple managers in the U.S are less authoritative; they practice participative leadership styles with employees being allowed to make their contributions actively and freely. Also, Apple managers here make decisions based on what they have agreed with employees and never force employees to work overtime or extra hours. On the other hand, Apple in China is managed by managers using authoritative leadership styles. Employees working with Apple in China have little or no opportunities to contribute or suggestions. They are forced to work extra hours, and sometimes the company fails to pay them (Lee, 2016). In this case, Apple is considered indirectly responsible for the labor rights violation in its two plants in China through the bullying of the supply chain.  
	Media and public opinion either make or break a business. This means that good public opinion is likely to be strengthened by the corporate social responsibility of a company. From Apple and its suppliers' case study, we can learn that Apple's poor corporate social responsibility management identified by the media led to poor public opinion. This affected the company’s stakeholders leading to reduced productivity. It continued to generate low revenue as the public had a negative perception of its CSR for treating its employees inhumanely against what is expected from such a reputable company. 
	Supply chain management has never been easy, especially in international business. The reason is, different sections of the chain are likely to get scattered across the world, making it difficult to regulate them. Such issues range from managing currency exchanges, language barriers, different cultural and social relations, which can become a daunting task to be accountable for. Apple has an innate responsibility as it requires scrutinizing itself and its manufacturing partners, aiming at having fair labor practices. From Apple’s issue, business professionals should understand that lower costs always have additional costs to others (Lee, 2016). It is necessary to weigh the cost of every aspect especially the cost of morality, when outsourcing in nations oversees with different legal regulations. 
	Outsourcing labor is the commonest activity in international businesses and carries advantages and disadvantages. The benefit of outsourcing is cost-effective, but the disadvantage is that sometimes supply chain managers lose control over every part of the process involved (Hughes, 2017). It results from the great distance between facilities, engaging different types of management, and the impossibility of enforcing labor standards in other locations. 
	However, it is Apple’s responsibility to uphold CSR to earn the trust of prospective customers in global markets. This does not only mean it is morally right, but it will benefit the company as it outweighs the cost. Considering that Apple has made commitments to uphold fair labor practices, it should try to fix the issue with Foxconn (Elgan, 2012). This would be a great way to show the public that it owned up to the mistake and is willing to serve the public together with its employees in the best way possible. 
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